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“The wise man does at once what the fool does finally.”
- Niccolo Machiavelli
Sully-nomics
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A: Maybe, but is this a good thing? < ! 140, - LI
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what it affects, and what it doesn’t. : , - )
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HOMEOWNERSHIP AFTER THE BUBBLE:
ASSESSING THE “-IC” FACTORS
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A Quick Recap of the Bubble:
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Economic Factors
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Geographic Factors
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The Demographic Factors
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“Indeed, as the country ages, suburbia's widely
assumed benefits — privacy, elbow room,

affordability — tend to vanish. Maintaining yards
and homes requires more effort; driving
everywhere, and for everything, becomes
expensive and, eventually, impossible. (Research
shows that men and women who reach their 70s,
on average, outlive their ability to drive by 6 and 10
years, respectively.)”
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The Historic Factors
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Dealing with the “ic” factors
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If the particulars of your situation are
changing your view of homeownership, there
may be ripple effects to other parts of your
financial life. You may want to save differently,
restructure your mortgage, or adjust your
investment priorities, and look at other
opportunities.

Those sound like good reasons to meet with
your financial professionals, and consider ways
to address how the “ic” factors of
homeownership may affect you.

Material discussed is meant for general illustration and/or informational purposes only and it is not to be construed as tax, legal or investment advice. Although the information has been gathered from sources
believed reliable, please note that individual situations can vary, therefore the information should be relied upon when coordinated with individual professional advice.
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